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Malbank Media Studies:

Subject Content:
Media Language
Media Representation
Media Industries
Media Audiences

Media A Level:
88% A*-C 2018
results



A-level Media Studies engages students in
the in depth study of media products in re-
lation to the four areas of the theoretical
framework:

* media language

* media representation

® media industries

* media audiences.

Students are required to study media prod-
ucts from all of the following media forms:

e television

e film

e radio

* newspapers

* magazines

e advertising and marketing

e online, social and participatory media
¢ video games

® music video

Media A Level:
88% A*-C 2018
results

& PHOTOSHOP LAYOUTSOEE\VXS&?&SSSSO

9
m
=z
[}
=
>
=
Q
=

UND
)
m
(@)
—
(@)
)
<

:(>

S103443 WIO3dS

| STUDES 1%

CINMAcoNTEMPORARY MAGAZINES REPRESENTATION

Malbank Media Studies:

Subject Content:
Media Language
Media Representation
Media Industries
Media Audiences



@ST 1 SectioD < MEST 2 >

Investigating the Media Practical Coursework Creating Media
50% of AS Grade 50% of AS Grade

. One of the briefs is chosen for
. Study and analyse an unseen production and completion before
media text such as an extract May.
from a T.V programme, film trail- e  You could be asked to produce a
er, computer game, web-site or moving image text plus a magazine

a magazine cover. _ article to market a new film or
. 15 minutes reading time with the television series.

extract played 3 times to allow
you to make notes.

. 1 Hour written paper.
4 questions worth 12 marks
each.

Romantic thriller NeverHide is this years indie-film surprise,
coming from nowhere to electrify film’s most competitive genre.
Empire reveals it’s secret weapon® Amber Evans

When Anier Evass was given the chance  wowld make the whole expenence perfect.
%0 st in Josh Cooper's Srecaoral debre,  Empirc i impressed. i 1 3 rare occasion
she initially urmod it down. | just &dn’t  where a filim is prodeced 30 peacefully
Tave the e 1 8 cverything. . says It reully was!” wrpes Evans. We belicve ber
Evam. who wan in the nudy of starting
her degree in Film Seadics .. but them | From the ticke NeverHide sccms ke a
read ihe script and 1 know 1 wa for et sicreotypical theslkcr film. bot Evans aswurcs
Originally Amber was set 10 play the role  us odhorwine. s so much moee. The romestic
norw flalfilled by Besh Hemmgway, her  quality throughout the sory really tmakes i
co-star, but, says Evams °| had read the  more of # romaric Bim. Wei kind of rooantic
scripe from the ofer pomt of view and | Ore ebscssion with as mr of ronanticun
Amow ot was my role,” sure enough, ooly  That's where the e nature of ® comes
2 days after auditionssg. Evans was given 10 play.” 1t would seem the bybeid would
the ol she 5o badly desired. e limited in its andience reach. "Not
exchims Amber. *The quality of the acting
The first doy of filming was sericasly  the artstic nanure of the camera direction
amaring!” recalls Amber, ‘We staried with  and amazing somndirack make & appeal 10 8
the biggest shee of the catee film, e I'm  wholc other audience. Wi the older cast
surprrsed the wholé bodget wasn't used
i that dny!” The film, mad ca 3 £5 to be the best you ¢

carrying & sepacate storyline as well, i
ppeals 50 more that junt tecsagers

positive, I1's 4 dream come true. says  We have 10 agrec, the (i exceeded all

Evans who also expressed et admiration  Expectations when it peemicred and we believe
popular

fo the direc: & an has
experiance on it's own, be really
you .

Student Josh Cooper’s excellent
final magazine spread. ’
Josh used original photography

liked and | hope 1've Iived up to expecuny sugpestions from us all. He felt we knew
Already the film is expectod 10 gain an bodie  our chaeacsers well cnomgh and through that
Spira Award Nomaancs for ‘Best Picvere  could jadpe what the aadicnce socded %
2t which Evams camot hide her smile.  bear in serms of the soundurack. | Sought
‘1 would really be the cherry on the calke, i B¢ Prodigy would G in well and also 3 band
would complote the whole oxperionce.  called “The Pretty Rockless’ from New York
The catire cast. is such good fricads, it really  City. Both agreed and they were inchuded
00 the seundmack.

to capture these stunning images.
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Media One: Exam
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Section A will focus on Media Language and o) THHUUGH U 3

Media Representations. Questions in this sec- ' : '5 G|

tion will test the following forms: INSTITU;[ION b S i ©

e Advertising and Marketing STU.IESCEETE“QQKASSBM f_—'lGLN,/\*,LIU < &2 "

e Music video. C'NACONTEMPORARY vAGAZNES REPRESENTATIONET ,, -

Section B will focus on Media Industries and - . - V

Media Audiences. Questions in this section can Media Two: Exarm e T

test anY two of the following forms: What's assessed . :

¢ Radio

e Newspapers Questions will focus on the in-

o . depth media forms of television,
¢ Film (industries only). magazines and online, social and
How it's assessed participatory media/video games.

e Written exam: 2 hours How it's assessed

e 84 marks
e Written exam: 2 hours :
35% of A-level e 84 marks What's assessed
Questions . . 35% of A-level ' application of knowledge and under-
e A range of questions relating to an unseen : :
source and Close Studv Products ) standing of the theoretical framework.
y ' Questions e  Ability to create media products.

Two essay questions (20 marks), one of which

. : ¢ One unseen analysis question.
is an extended response question. ysisq

Three essay questions (25 marks), How it's assessed ey
one of which is an extended re- &%’Bg AL Wl
sponse question and one of which ¢ A choice of one of six annually changing

is a synoptic question.

briefs, set by AQA. Key concepts we
o 60 marks 30% of A-level cover:
Media Language
Tasks Media Representation
Media Industries
Students produce: Media Audiences

Over 60 Years of
Experience
Teaching
A Level Media

° A statement of intent

. A cross-media production made for an
intended audience.
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